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Five Things You Need to Know 
Now About Sports Gambling



The Supreme Court’s decision in Murphy v. NCAA, overturning the previous ban on states legalizing 
gambling, the Professional and Amateur Sports Protection Act (“PASPA”) has the potential to 
fundamentally alter the way sports are consumed in America. With some state laws already in 
effect and others currently being drafted, states hope that legalized gambling will be the revenue 
success they need. States made a big bet that it will be to their advantage, but the spread is 
unclear. As both the sports and gambling worlds grapple with this shifting landscape, here are five 
key points that you need to keep in mind now.

It’s All About the Data. 
Sports leagues are currently engaged in 
lobbying for the following:

 A Permitted mobile betting;

 A Influence over the types of betting offered by 
bookmakers;

 A Required bookmaker cooperation with league 
investigations;

 A Required sharing of real-time betting data to facilitate 
the leagues’ monitoring of suspicious activity;

 A Required league notification if bookmakers have 
information suggesting an integrity issue;

 A Required use of official league data. 

What has garnered the most media attention is the 
leagues’ request for an “integrity fee.” According to the 
leagues, the fee would operate as an insurance premium 
to compensate the leagues for their increased risk as 
legalized gambling becomes more widespread. Since 
increasing revenue within the states was the main catalyst 
to overturn PASPA, states are still deciding whether or not 
to incorporate the fee into law. If the legislative angle fails 
to yield a favorable result for the leagues, it seems likely 
that litigation is bound to ensue over the critical issue of 
who owns the intellectual property that forms the basis of 
any gambling activity. Striking a big victory for the leagues’ 
argument, on July 31, 2018, Commissioner Adam Silver 
announced a historic partnership between the NBA and 
MGM Resorts International, marking a historic first in the 
post-Murphy era and making MGM the NBA’s official 
gaming partner.  This deal validates the leagues’ argument 
not only that this is their intellectual property but also that 
it has value that deserves compensation. 

For now, in order to provide the greatest protection 
of IP rights, sports teams should consider additional 
refinement of all underlying data. The greater the 
refinement of the data, the greater the argument that 
it is proprietary.  

Leagues and Teams Are Going to 
Need to Protect That Data. 
Should the other leagues and the gambling 

community reach deals concerning the use of official 
real-time league raw and refined data, the practice of 
courtsiding could undermine the leagues’ advantages 
while aiding gambling institutions that refuse to negotiate.  
Courtsiding is the practice of transmitting information 
directly from sporting events by taking advantage of the 
delay between live action and digital television broadcasts. 
While some courtsiders are employed to give individual 
gamblers a competitive edge, the main beneficiaries of 
the practice have traditionally been gambling houses that 
retain these services to avoid paying a premium for official 
league data. For the most part, gambling institutions are 
incentivized to receive the most updated, real-time data 
from the leagues themselves. With official league data, 
bets can be closed out more quickly and lead to a lower 
latency. Yet, certain gambling operations find it more 
profitable to simply pay someone to sit in the stands and 
relay the information, thereby bypassing both the need 
to deal with the leagues and the issue of a television 
delay. The action has most prominently happened during 
tennis, but with the advent of Murphy, will undoubtedly 
spread to other sports, presenting a major issue for 
leagues, teams and event owners. Within the international 
gambling community, it is not uncommon to bet not only 
on the outcome of matches but also on the outcome of 
points themselves, and a few seconds could have large 
consequences. 

While not a per se illegal activity, the practice likely violates 
the language of most ticket agreements. Consequently, 
leagues, teams and event owners would be wise to 
carefully review their ticket terms and conditions 
to discern what legal remedies currently exist and 
should exist in the future. For example, at the 2016 U.S. 
Open, the Tennis Integrity Unit expelled 20 courtsiders and 
punished each with a 20-year ban on attendance. When 
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one attended the following year, authorities had an act of 
trespass against the violator and the authority to arrest 
him. The NFL has had similar cases in the recent past. 

If leagues and teams decide to aggressively revise 
these rights of exclusion, they can expand their rights 
and remedies. Appropriately training staff to correctly 
spot violators will be necessary to ensure the integrity 
of the games and to fully protect the intellectual 
property at issue. 

Advertising and Sportsbooks  
Are Likely to Multiply. 
Leagues now face a major decision about 

whether or not any gambling organizations will be 
allowed to advertise in the stadiums and during games. 
Gambling houses accounted for nine different team jersey 
sponsorships in the 2017-2018 Premier League, giving 
each continuous exposure on every pitch. Currently, the 
NBA is the only American professional sports league to 
allow advertisements on jerseys. Most of the deals thus 
far have had some hometown, cross-marketing appeal, 
but it seems likely that gambling houses, if allowed, would 
be the next frontier. 

Apart from ads in stadiums and during games, there 
is the possibility of sportsbooks operating within the 
stadiums themselves. Last fall, betting house William Hill 
announced a two-year partnership with BD Stadia, a large 
in-stadium betting provider. This partnership includes 
plans to work together in a number of Premier League 
and English Football League stadiums, opening up a new 
revenue stream for William Hill. BD Stadia is also known 
for its streamlined online technology, potentially providing 
William Hill a more robust entrée into the world of online 
gaming. 

As more states legalize sports gambling, sports 
teams and league officials need to consider how 
pervasive they want gambling to be in both stadiums 
and at home. Right now, they have control over the 
issue and should consider the framework they’d like 
in place as sports gambling increases. 

States Are Swiftly Moving  
Toward Legalization. 
Nearly 20 states introduced bills in the 

lead-up to the Murphy decision to get gambling legalized 
as soon as practicable. New Jersey, Mississippi and 
West Virginia all acted aggressively to implement their 
gambling laws, with certain patterns already forming. 
Each sets the legal betting age at 21 and allows betting 
on all professional sports. Notably, New Jersey’s law does 
prohibit betting on any collegiate sports in New Jersey, 
with additional prohibitions on high school athletics. To 
encourage traffic at casinos in New Jersey, the tax rates 
will include an 8.5% tax on gross revenue from bets 
placed at casinos or racetracks and a 13% tax on gross 
revenue from online betting.  In a similar pro-casino nod, 
Mississippi’s law, effective as of July 21, 2018, has even 
more restrictive language concerning online gaming. 
Online and app-based betting is allowed, but only within 
the walls of a brick-and-mortar casino. All Mississippi 
betting revenue will be taxed at a 12% rate. While West 
Virginia will require mobile users to register with casinos 
using computer or smartphone apps, the user can place 
bets anywhere within West Virginia borders. West Virginia 
casinos will pay $100,000 for a five-year sports gaming 
license, with a 10% tax on gross gaming revenue. As 
state legislatures return from recesses, more states will 
look to follow these states’ lead. As the mobile industry 
develops, states are cognizant of staying on the right side 
of the federal Wire Act, a law making it illegal to use a “wire 
communication facility” to place bets on sporting events 
across state lines or to transmit the money won or lost on 
such bets across state lines. Lawmakers need to carefully 
analyze all available facts as they balance the potential 
profitability of such ventures for their states with the 
resultant ethical considerations. 

Today, sports teams should pay close attention to the 
legislative status of their state’s respective sports 
gambling efforts. Sports teams need to be proactive 
in protecting the integrity of their athletes and 
professionals.
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Corruption Isn’t Going Anywhere. 
While many viewed the Murphy decision as a 
fatal blow to organized crime’s long-standing 
presence in the illegal gambling realm, it 

would be premature to assume criminal elements would 
simply let go of one of their primary revenue streams.  
The International Centre for Sport Security estimates that 
$140 billion is laundered through global sports betting, 
with match fixing the primary means. The advent of 
online sports betting sites has led to a startling criminal 
presence in the expanding global sports market, providing 
organized crime the opportunity to launder money and 
maintain a positive margin. As the law changes, criminal 
enterprises will continue to adapt. The point-shaving 
scandals historically present in college basketball could 
reappear again in any sport. A coordinated effort among 
the gambling industry, law enforcement and the leagues 
will be the only path forward to ensure honesty in sport.

To attack these issues head-on, sports teams need 
to closely review and revise their current compliance 
procedures. Teams should prioritize the continued 
refinement of data to aid in internal investigations 
of foul play. Teams may also consider the role of a 
whistleblower program tailored specifically to sports 
gambling and its corresponding issues. 
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